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Rising Stars
GeorgiaCrowther

Don’t wait for hard times
to make a smart decision
GARY VEE

Georgia Crowther is this month’s Rising star.
Highlighted by her team leader as super-coachable
and hard working. She is achieving her goals - and it
is her determination and passion for helping others that
is truly allowing her to shine. Being both dynamic and
reliable - she has a no-excuses attitude.
We cannot wait to see her progress even further in the 
coming months.

TOP 20
RECRUITERS

TOP 20
RETAILERS

No 1. Esra Turolla
2. Jo Willis 

3. Caroline Berg

4. Feri Golestani

5. Rapeewan Kelly

6. Linda Nordby 

7. Kimberley Halbach

8. Emily Hopkins

9. Melissa Reynteyns

10. Charlotte Dowson-Park

11. Lynsy Cockane

12. Noortje Jongepier

13. Amira Baddouri

14. Maryam Yasin

15. Hayley John 

16. Amber Smart

17. Natalie Bourne

18. Lies Frenay

19. Nicola Niven

20. Jo Kelly & Tracey Cook 

No 1. Rapeewan Kelly
2. Mr K Rasheed

3. M Usman

4. M Munibah 

5. Zahir Saleh

6. Raisa Sidat

7. Asim Saleh

8. Amy Brown

9. Lynsy Cockane

10. Fiona Bennett

11. Sarah-Rose Sellars

12. Katie Naylor

13. Lisa Ward

14. Shazia Hussain

15. Michelle Groenhuijzen

16. Esra Turolla

17. Jenny Thrumberg

18. Ahsan Sidat

19. Shazia Iftan

20. Danielle Rollings
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Congratulations to this month's TOP 20
in retail & recruitment - well done on making
this month’s Hall of Fame!
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....Life.Life.
Emily Is the founder of the 
Rise Up Network – a team 
making noise in the industry.  
We sat down with her to hear 
more on her journey with us 
so far.
James: Since leaving your 9-5 to commit fully to your 
business, what has been the biggest change in your daily 
life?
Emily: I wake up now and I am excited for the day ahead. 
I used to have a massive weight on my shoulders and 
my job was very high pressure and stressful– I was not 
passionate about it, so I used to have to drag myself out 
of bed in the mornings. Now, it is the most amazing thing 
being able to have complete control of my days and 
getting to invest all my time into building something I 
love. Rather than sleeping in, I wake up early because I 
cannot wait to get stuck in! Nothing can beat that feeling 
of finding something you are truly passionate about.
James: If you could describe the Rise Up Network in 3 words? 
Emily: Epic, empowering and energetic.
James: What challenges have you overcome in your run 
with TS-Life so far?
Emily: One of the biggest challenges I faced is when 
people do not share the same vision! Lots of people say 
they want to ‘make it’ but there is a disconnect between 
what they say they want and the action they take. For 
me, I just want to help as many people as possible so I 
would be disappointed not seeing this reflected in others. 
We are sat on an absolute goldmine right now with TS 
and I used to struggle to understand that in life some 
people talk the talk and others walk the walk. I focus my 
energy on those that want it and worry less about the 
ones that do not.

Emily Hopkins - Rise Up Network

Edit
An interview with
EmilyHopkins - Rise Up Network
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JAMES HALE
 Editor

Notably – where 26 of our representatives appear on the 
Business for Home Top Earners ranks currently, in just over two 
years of our company’s development.

When we experience large globally impacting events as a 
society – our perspectives of life and work shift. We are reminded 
of possibility and different ways of doing things. We are given an 
opportunity as a society to grow. Naturally from this growth, 
some people are more ready to lead. Businesses succeed by 
adapting to a constantly changing world – to provide the best 
services that our constantly evolving demands require. Our 
online Customer Service  is facilitated by a Virtual HQ system – 
an industry leading provider which has replaced outdated 
emailing with a system allowing all workers to communicate via 
specific ‘channels’. These channels allow companies to focus 
together as a team and communicate efficiently – so teams can 
resolve problems together – providing better care and support 
for customers. This was essential during the pandemic, the 
Customer Support channel where we communicate as a team, 
allowed us to identify trends in concerns and issues caused by 
the pandemic. Whereas email-driven communication would 
have made this process much more difficult. By discussing 
recurring problems in a day-to-day virtual online HQ – we were 
equipped to manage the pace at which new problems present-
ed themselves during the midst of the pandemic. An example 
being the increasing reliance and strain on delivery services - we 
had to identify the best solutions to new problems presented 
because of this. Our online HQ allowed us to discuss together in 
real-time new issues such as delivery delays and problems 
caused by the pandemic regulations – such as non-contact 
delivery services leaving customers’ orders in odd places. 
Because of our fast online group communication, we could 
effectively provide better care by highlighting new issues within 
our Customer Support Channel. The system we use essentially 
brings HQ to home, or wherever you may be. Ideal for an increas-
ing demand of Customer Support – and restrictions on work-
place working. Our Customer Support services led us swiftly 
through the biggest business-impacting changes of recent 
history. We were able to provide essential support to representa-
tives during a period of high uncertainty. Our Corporate Team 
have always been led by the spirit that our representatives and 
corporate employees should have the freedom to work remotely 
and on their own terms. This approach allows us all to have time 
for the more important things in life. Such as friends, family and 
the things that really matter to us. The pandemic caused people 
to change their views of life, the idea that teams can work 
together just as productively in an online space became widely 
accepted. We have always prized ourselves on our nutrition and 
beauty products being optimized and one step ahead – this goal 
extends to all areas of our business.

How the pandemic pushed Customer 
Support services forward – from the 
desk of James Hale.
It became apparent to me during recent weeks, that here 
at TS-Life we have been ahead of some of the biggest 
changes to customer support services companies have 
had to adapt to during the recent pandemic, and continu-
ing now post-pandemic. This being – the move to remote 
working environments, where a downsized group of 
employees work via email and messenger services – to 
help assist, and solve problems in enquiries. This work within 
business would have predominantly been done via a 
phone service or in store via traditional email – but online 
businesses such as our own have pre-empted the needs of 
the changing global environment and our networking 
teams have thrived because of this.
If there’s one thing businesses had to continue to meet 
during and post-pandemic, this would be the needs and 
concerns of their customers and employees. In times of 
uncertainty, especially during times of crisis – businesses 
must adapt, or risk sinking. The pandemic caused regula-
tions on businesses and business-as-usual was not an 
option. The regulations and advised stay-at-home 
message and workplace prohibition meant that a few 
changes had to be accounted for. Businesses had to meet 
customers where they were – at home. Businesses also 
had to enable employees where they now were – at home, 
causing a push to remote working. Many businesses had to 
downsize their employees naturally due to economic 
downturn and decreased income – meaning that specifi-
cally within big business – a shift to online messenger 
system driven Customer Support became apparent. Here 
at TS-Life we have always worked remotely as a company 
– so we were able to manage an increased use of our 
Customer Support services – which we have always held 
via our system. Our system works well as customers and 
representatives email in, whilst we assist to solve their 
problems via our modern messaging channel system. We 
were ready to assist – proving effective at developing trust 
amongst our community in our ability to effectively resolve 
problems appearing during the height of the pandemic.
Also benefitting our representatives – our already down-
scaled corporate workforce. Specifically, our select 
Customer Support workforce. Our remote-working 
Customer Support workforce has meant that funds we 
would have used to procure workspace and more staff in a 
more pre-pandemic conditioned work environment, could 
be saved and reinvested into paying out to our burgeoning 
community of representatives. 
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THE TS-LIFE® OFFICIAL BLOG


